Hotelbeds Group announces Turkey recovery during current
financial year
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o Turkey rises in rankings from 11" to 9™ most booked destination for the Group in EMEA region
- with 40% increase in sales.

e The UK, German and Saudi Arabian markets are the three biggest sources of reservations
made via the Group 's platform for the country.

e Group responds to increased demand by adding Turkish hotels to its inventory.

« Istanbul and Antalya region are the most reserved destinations by the Group s customers.

Palma 28 November, 2017 - Hotelbeds Group, the business-to-business provider of services to the
travel industry globally, has announced today a strong recovery in hotel bookings through the
Hotelbeds Group platform - including the Hotelbeds brands, as well as the Tourico Holidays and
GTA brands that recently joined the Group - for Turkey as a destination during the current fiscal
year 17/18.[1]

The Total Transaction Value (TTV) of reservations of Turkish hotel accommodation through the
Group s platform has increased by 40% since October 1%, whilst Turkey has improved its position in
the EMEA region (Europe, Middle East and Africa) within the Group from ranking 11" to ranking 9"
as the most booked destination.

This marked recovery can also be noticed in both average prices and hotel occupancy rates, with the
average rate per night staying stable at around 50 euros and total roomnights growing in line with
TTV at around 40% too.

In particular this recovery has been led by a sharp return in the number of British travelers, who
have become the single largest source of bookings via the Hotelbeds Group platform. The second
biggest source market has now become Germany. In third place is Saudi Arabia, which has seen
strong increase in bookings since the beginning of October.

This recovery in bookings for Turkey as a destination has led to the Group reviewing its portfolio of
hotels and contracting additional properties in order to adjust to the evolving demand and offer its
clients the best selection of hotels available, at the most competitive prices and under the best
conditions - with plans to contract a further 400 hotels in the coming months, ready for the
upcoming summer season.

Additionally, bookings made through the Hotelbeds Group platform have also revealed a preference
for urban destinations, with Istanbul and the Antalya region as the most in-demand locations.

Sam Turner, Responsible for Sales and Sourcing of Hotelbeds Group commented: “Since the
beginning of the new financial year on October 1%, we have noticed a clear recovery of Turkey as a
destination for all of our Group’s businesses, including Tourico Holidays and GTA that have recently
joined us. This increase of tourists has in large part come from the return of the British traveler to
Turkey. We feel this is due to the general travelling public feeling that stability has once again
returned to the country. However, other source markets such as Saudi Arabia have grown strongly,
and whilst the numbers are much smaller we have nonetheless seen a doubling in the number of
Spaniards reserving hotels for the destination.
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“This has allowed us to increase not only the number of roomnights but also the total volume of sales
for the destination by 40% compared to the same period last year. In fact, for us Turkey has risen
from being the 11" to now the 9" most reserved destination for the EMEA region on our platform.

“As a global company with a presence in over 120 source markets and 185 destinations globally, we
are well diversified and able to respond quickly to the evolving needs and desires of travelers around
the world. Nonetheless this recovery in Turkey as a destination brings us great pleasure as we have
a long history of partnering successfully with many leading hotels in this great country that has so
much to offer travelers - and we look forward to forging further relationships with new hotel
partners as we seek additional properties to respond to this growing demand.”

About Hotelbeds Group

Hotelbeds Group is a business-to-business provider of services to the travel industry globally and the
world s leading bedbank.

The Group’s proprietary technology helps providers of travel services distribute their offering to
travel sellers globally via an easy-to-use, advanced technology platform that increases reach,
revenue and yield for both the provider and the seller.

Operating mainly under the Hotelbeds, Bedsonline, Tourico Holidays and GTA brands, the company
connects over 35,000 travel intermediaries across more than 135 source markets globally with travel
providers in over 2000 countries representing more than 170,000 hotels, 21,000 transfer routes and
12,000 activities.

Additionally the Group also operates a Destination Services division offering in-bound destination
services, such as tours or transfers, in around 40 countries. The Group also owns several other B2B
travel brands such as Pacific World (focusing on the MICE area), Intercruises (shore side cruise
solutions) and more.

In September 2016 the company became independent under the ownership of Cinven and the
Canadian Pension Plan Investment Board (CPPIB). In June 2017 Tourico Holidays became part of
Hotelbeds Group, followed by GTA also joining the Group in October; both companies remain
independent brands whilst they are being integrated into the Group.

The Group is headquartered in Palma de Mallorca, Spain and has 8,300 employees globally
(including Tourico Holidays and GTA).

[1] This data refers to the financial year of "17/"18: Hotelbeds Group financial calendar year
operates from 1 October to 30 September.
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